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PAMPER YOUR BODY AND MIND WITH HSBC

OFFERS

The home&Away privilege programme offers HSBC credit cardholders an array of fabulous
benefits around the world, with over 27,000 outlets in more than 160 countries and territories.
From now until 30 June 2016, HSBC cardholders will be able to enjoy fabulous spa and
lifestyle experiences across eight countries and territories over the world, including:
•

15 per cent off all services at Anam QT Spa in Vietnam

•

20 per cent off for all INNI products and spa services at La Source Spa in Singapore

•

Buy one and get one complimentary designated massage at Jojoba Spa in Malaysia

•

30 per cent off for first trial at Taipei Garden Hotel-Garden Spa in Taiwan

•

Family Fun – 50 per cent off for the second room booked with Fairmont Hotels Group
worldwide

•

Up to 15 per cent off car rental at all Europcar locations worldwide

•

15 per cent off food items at designated restaurants at The Ritz-Carlton, Hong Kong

•

Three months free membership at Golf2Day in Australia

Kris Werner, Head of Retail Banking & Wealth Management, HSBC Vietnam, said: “As one of
the world’s leading international banks, HSBC brings international reach and our credit card
expertise helps create unforgettable experiences for our customers at home or overseas.
Among these, home&Away is a global programme that has grown in scale with many new
additions each year. We continue to enhance and expand our range of exclusive rewards
that connect our customers to people and experiences that are most valuable to them.”

Kris Werner elaborated: “In addition to above international offers, HSBC credit cardholders in
Vietnam may enjoy our many local offers.” These include:
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•

30 per cent off official tickets for the À Ố Show, The Mist and My Village.

•

An extra 7 per cent discount on hotel bookings with Agoda, applicable for HSBC
Premier Mastercard, and Visa Platinum cardholders.

•

An extra 5 per cent off hotel booking with Agoda, applicable for HSBC Gold and
Classic cards.

•

15 per cent off rack rates for bookings at An Lam Ninh Van Bay Resort

•

15 per cent off a-la-carte services and 5 per cent off medical check-up packages at
Yersin International Clinic.

With the home&Away programme accepted at more than 200 merchants and many more
outlets in Vietnam, HSBC credit cardholders would have a wide variety of choices.

To view the full list of home&Away offers exclusively for HSBC credit cardholders, and for
terms and conditions, please visit www.homeandaway.hsbc.com and
http://www.hsbc.com.vn/homeawayoffer
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Notes to Editors:
The Hongkong and Shanghai Banking Corporation Limited
The Hongkong and Shanghai Banking Corporation Limited is the founding member of the HSBC Group, which
serves over 47 million customers through four global businesses: Retail Banking and Wealth Management,
Commercial Banking, Global Banking and Markets, and Global Private Banking. The Group serves customers
worldwide from over 6,000 offices in 71 countries and territories in Europe, Asia, North and Latin America, and
the Middle East and North Africa. With assets of US$2,596bn at 31 March 2016, HSBC is one of the world’s
largest banking and financial services organisations.

HSBC Vietnam
HSBC has been in Vietnam for more than 140 years – the bank first opened an office in Saigon (now Ho Chi
Minh City) in 1870. HSBC was the first foreign bank to launch its locally incorporated entity on 1 January 2009
as HSBC Bank (Vietnam) Ltd. The bank’s current network includes two branches and five transaction offices in
Ho Chi Minh City, one branch and four transaction offices in Hanoi, and three full-service branches in Binh
Duong, Can Tho, and Da Nang. HSBC is one of the largest foreign banks in the country in terms of investment
capital, network, product range, staff and customer base.
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